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Structure of this Workshop 

5 Do‘s 

5 Don’t’s 

5 Extras 

Q & A 

 

Find the presentation online at 

recherche-info.de 



How will you find my 
presentation here? 



I. Do Take Care about Keywords 

1. What keywords are essential?  
Which ones are the ones that MUST be in 
the result? 
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I. Do Take Care about Keywords 

1. What keywords are essential?  
Which ones are the ones that MUST be in 
the result? 

2. Which ones MIGHT be the result? 

 

Rule: Connect the MIGHT-ones with the 
Operator [OR] 

 



Exercise 

Find good hand outs on Google advanced 
search! 

 

 







I. Do Take Care about Keywords 

1. What keywords are essential?  
Which ones are the ones that MUST be in 
the result? 

2. Which ones MIGHT be the result? 

3. What terms might the sources you want 
actually use? 

4. Watch out for foreign language terms and 
bureaucratic terms! 

 



II. Do Combine Google Operators 

Be specific: 

“Marcus Lindemann” site:recherche-info.de 
filetype:ppt OR filetype:pdf 



II. Do Combine Google Operators 

1. Be specific: 

“Marcus Lindemann” site:recherche-info.de 
filetype:ppt OR filetype:pdf 

 

Add keywords you remember from any slide! 



II. Do Combine Google Operators 

2. Start hunting for documents: 

 

site:suspiciouscompany.com filetype:ppt OR 
filetype:doc OR filetype:xls OR filetype:pdf 

 

e.g.: filetype:xls site:kpmg.com 





II. Do Combine Google Operators 

3. Include options in your search. 

 

  e.g.: Name search 
   

    [Curt Engelhorn] 
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  e.g.: Name search 
   

    [“Curt Engelhorn”] 
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II. Do Combine Google Operators 

3. Include options in your search. 
   

What are you missing  
if you go for  [“Curt Engelhorn”]? 

Engelhorn, Curt 

Curt Glover Engelhorn 

Mr. Engelhorn 

Kurt Engelhorn 

 



II. Do Combine Google Operators 

3. Include options in your search. 
 

 [“Curt Engelhorn”] OR [“Curt * Engelhorn”] 
OR “[“Engelhorn, Curt] 

OR 

[“Kurt Engelhorn”] OR [“Kurt * Engelhorn”] 
OR “[“Engelhorn, Kurt] 

 



II. Do Combine Google Operators 

3. Options in searching names 

 

 - Google “verbatim” is better than [“”] 

 - For rare names just go without operators 

 - [Curt AROUND(2) Engelhorn]  
  [“Curt AROUND(2) Engelhorn”] 

 - common names are the best way to hide 
well 



III. Do Analyse and Filter  
your Result Pages 

1. Enable yourself to browse through most 
of your results. 
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III. Do Analyse and Filter  
your Result Pages 

1. Enable yourself to browse through most 
of your results. 

2. Reduce the number of results by adding 
keywords and by the use of operators. 

3. Exclude what you do not want: 

 -keyword 

 -site:amazon.com 

 -filetype:pdf 





-film –video –movie -screenplay 

removes reference to audiovisual material 

 

BUT this includes the wikipedia article on 
„Hamlet“ 

 

A nice trick to draw from after a fist analysis 
of the result list – leaves some risks and 
side effects 



IV. Do Verify your Sources and 
Go for Best Sources first 

1. Don’t’ click in your result page before 
having a look at the URLs! 
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IV. Do Verify your Sources and 
Go for Best Sources first 

1. Don’t’ click in your result page before 
having a look at the URLs! 

2. Distinguish between traces and proofs. 

3. Check the domain registration for your 
proofs – and for your traces, because it 
will contain more traces. 

commercial: Who.is; domaintools.com 

authorative: iana.org 

 

 







V. Do Make your Efforts Sustainable 

 

1. Save complex searches that you might 
re-use. 





Google search term 

Allianz OR Bund OR Bündnis OR Club OR 
Dachverband OR Institut OR 
Interessengemeinschaft OR 
Interessengruppe OR 
Interessenorganisation OR 
Interessenverband OR Klub OR Lobby OR 
Netzwerk OR Pressure-Group OR Union 
OR Verband OR Verbund OR Verein OR 
Vereinigung OR Zusammenschluss 







Satisfied? Save it! 



V. Do Make your Efforts Sustainable 

 

1. Save complex searches that you might 
re-use. 

2. Use Alerts for permanent fishing. 



Using Google Alerts 



V. Do Make your Efforts Sustainable 

 

1. Save complex searches that you might 
re-use. 

2. Use Alerts for permanent fishing. 

3. Stay for the end of this session to see 
what more is feasible ;-) 



I. Do Not Save a Screenshot 
 in a Picture-Filetype! 



II. Do Not Use Google to  
Search for E-Mail-Addresses 



II. Do Not Use Google to  
Search for E-Mail-Addresses 



III. Do Not Believe Information 
Has Gone from the Internet 

1. Use the Google Cache 

2. Use other search enginges caches. 

3. Use archive.org 

4. Think of people who might have saved 
that information. 


